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The world is changing. With nearly 90% of the population
using the Internet, it's changing the way you, and we,
connect with people. Often, we experience less face time
with you. We want to help keep you connected, have some fun
and share stories about how we are all tied to the community.
We want to share what's happening in our area, tell you how we're
involved in the community and share a few stories to show that
we're all real people too, not some nameless, faceless corporation.

A Brief History

Stonebraker McQuary Agency Group, Inc. was formed on December
1, 1988 from the consolidation of Stonebraker Insurance, Inc. and
McQuary Insurance Agency, Inc. The partners, Don McQuary and
Phil Stonebraker, come from a long line of family interests in the
insurance business. Stonebraker Insurance, Inc. and the McQuary
Insurance Agency, Inc. ownerships date back to 1923. The
consolidation of the agencies brought together two of the largest
and strongest insurance operations in the region.

In 2005 Idaho Insurance Agency, Inc. dbaKeller Insurance, the oldest
agency in the State of ldaho was merged into the Stonebraker
McQuary Agency Group. Bob Keller joined Don and Phil as one of
the principals of the agency.

We, and our employees, have a commitment to serving our clients
and the communities in which we live and work.

Today, we are an agency of 41 employees strong. We are in five
locations throughout northern Idaho and eastern Washington.

Meet our team...We're here to serve you!

Because our offices and our clients are scattered across many miles,
we often do not get to meet our clients personally.

Itis always good to put a name together with a face or voice. There
is nothing quite like a face-to-face chat but sometimes that just
isn't feasible. We thought the least we could do is allow you to
put our faces with our names and let you know that each of these
individuals are here to serve you.

We want to thank you for your continued trust and confidence in
us as an agency. Your referrals have meant the world to us over
many years. We’ve come up with a new way to say thank you for
each referral. See the back page to learn more, but we want you
to know how much we appreciate it when you send someone our
way. We are committed to continue to provide each client the
best insurance coverage through excellent insurance options and
service by professional staff.

If there is anything we can do to help—answer a question, help
with a claim, customize a policy—please don't hesitate to call and
ask for us by name.
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in the community

l[daho Food Bank
Backpacks for Kids program

The Idaho Food Bank Backpacks for Kids program works with area
schools to identify students who need food over the weekends.
Currently 340
backpacks
are filled
every  week
throughout
north central
Idaho.

But with the
pooreconomy,
Food Bank
Director Chuck
Whitman said
schools  are
asking for
more help.
There are six schools in north central Idaho that would like assistance
but are unable to be helped. His goal is 450 backpacks each week.

Each backpack has six meals inside and costs around $7 a week to
fill. "About 160 backpacks are filled in Lewiston and Clarkston,” says
Whitman. “We also hit smaller communities like Pierce, Weippe,
Lapwai, Culdesac and Elk City." All food is purchased by the Food Bank
to control nutrition, backpack weight and aid in efficient packing.

Funding is provided through local private donations and also grants
from Regence, Walmart, Twin County United Way and the Idaho
Community Foundation. For the past two years, employees from
Stonebraker McQuary Agency voluntarily participate in monthly
payroll deductions, which the company matches, to donate about
$5000 each year to the program.

“The ongoing support from Stonebraker McQuary through their
monthly employee payroll deduction and matching funds has
made a significant difference in the ability for The Idaho Foodbank

”

to provide backpacks with weekend food to children in our area,

”

says Whitman. “It is making a difference in these children’s lives!

Whitman said if individuals or corporations would like to donate or
learn more about the program they can contact him by phone at
(208) 746-2288 or by email at cwhitman@idahofoodbank.org.

caring & giving employees

Stonebraker McQuary
Customer Service Agents
In the Community

Each customer service agent at Stonebraker McQuary Insurance
receives two days each year to use for service to the community.

Tri-State Hospital Foundation
Festival of Trees

Karla Broemeling is an agent
in our Lewiston office. For the
last six years, she and her friend
Tami Truby, have decorated a
tree at Festival of Trees, a benefit
forTri-State Hospital Foundation
in Clarkston, WA. Karla uses
her two service days during
Thanksgiving to help out at the
event and decorate their tree.

“This event raises money that is
vital to the community and it's an important cause to support,’ she
says.“lI've had cancer and had to use the hospital’s facilities so | know
firsthand where the money is going.” Festival event coordinator,
Tara Wood, says, “We are so grateful for them and the multitude of
volunteers that make this event a success.”

Nez Perce County Fair 4-H

Lisa Smith is an agent in our
Clarkston office. For the last
11 years, she not only uses her
two service days but a week of
her vacation time, as well, to
work with her 4-H group at the
Nez Perce County Fair. As a 4-H
leader, she teaches cooking,
scrapbooking and card making.

“I'm totally committed to what
4-H stands for,” she says. “The
four Hs are head, heart, hands and
health. And I'm committed to our youth, giving them every chance
to learn and experience new things. Plus, it’s really fun!”

Lisa Smith, Customer Service Agent

Karla Broemeling, Customer Service Agent



Who wants to Be You?

insurance solutions

[dentity Theft a Common Risk for Consumers

Nine million. That's how many Americans have their identities stolen
each year, estimates the Federal Trade Commission.

Personal and business insurance can play a key role in the “defend”
stage of the identity theft battle. Insurers offer services to help
consumers and  businesses

From January 2005 until October
2007, a staggering 215 million
personal records were breached,
reported the Privacy Rights
Clearinghouse.The FTCnotedthat,
in half of the criminal incidents in
2005, thieves obtained goods or
services worth $500 or less. In 10
percent of cases, thieves stole at
least $6,000.

ID theft has only been a crime
since 1998, when Congress passed
the Identity Theft and

Assumption Deterrence Act, but
it's escalated as a problem. Not
only do criminals use identity theft
to steal assets, they also commit
crimes in the name and character

Six commonly used methods
Identity theft criminals use:

1.“Dumpster diving” for papers with personal information

2.“Skimming”"—stealing credit/debit card numbers when a
card is processed

3.”Phishing”—pretending to be a financial institution or
company and sending spam e-mail messages to get people
to reveal personal information

4.Changing an address by completing a change of address
form to divert bills to a criminal’s location

5. Stealing wallets, mail, checks, employer personnel records
and other paperwork—through breaking-and-entering
physically or electronically or bribing employees who have
access to information

6."Pretexting”—using false pretenses or tricks of social
engineering to obtain personal information from consumers,
financial institutions, telephone companies and other sources.

report identity theft and recover
from it. Sometimes these
services are included as part of a
homeowners insurance package
or even a business insurance
package; the cost may be
included or additional.

An identity recovery package
may include reimbursement
of legal fees related to identity
theft, as well as costs of credit
reports and postage, phone,
shipping fees, lost wages and
child/elder care for those forced
to spend time away from family
to resolve the situation. The ID
package also might include a
limited benefit for mental health

of the victim.

The FTC urges a “deter-detect-defend” approach to battle ID theft,
which costs consumers and businesses plenty of money and time.
Deterring means safeguarding personal data to make it harder to
steal and misuse. Detecting means monitoring and becoming aware
of irregularities that indicate data has been stolen. Defending means
reporting the crime and then taking steps to regain data security,
recover stolen assets and fix misused information.

Identity theft robs a victim of time that must be
urgently spent to alert police, credit bureaus,
financial institutions, medical providers and
others. A victim has to prove an identity loss
or financial loss; close accounts; write letters
to government entities; and even work with
a legal advocate to recover and rebuild a
stolen identity.

Likewise, the costs for legal fees can
quickly add up and overwhelm a
stressed victim. The loss of work time
also can be costly, at the very time
when financial resources are under
attack by a criminal.

unts®

changed

counseling for crime victims.
The first step in checking on whether you're covered for identity
theft? Contact your Trusted Choice® insurance agent at Stonebraker

McQuary.

source: TrustedChoice.com, July 2009
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working by referral

Our way of saying thanks
for your referrals!

We've developed a new program to say “thank you” for your client referrals.
The kind of people we want to work with in the future are people just like
you. The opportunities that we've had working with referred clients have
provided our most enjoyable and rewarding experiences.

When your friend calls:

1. We will ask how they heard about us

2.When they mention your name we will send you a $5 gift card

3. Your name is entered in a monthly drawing for a $50 gift certificate to a
local restaurant and a year-end drawing

WEe'll be announcing the winner in our next newsletter. Visit our web site
(www.stonebrakermcquary.com) to sign up for our new online newsletter.

Make sure to look at future newsletters to see what might be coming your
way with your new referrals.
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